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Part 1        The Traveling Public and Tourism Promoters
Table 2.7     Profile of Mature Travelers
Value excellent food while vacationing more than any other age group
Less interested in bars and nightlife activities than other age groups
Age group most likely to take cruise vacations
Age group most likely to visit casinos
Travel primarily for pleasure: 37% to visit friends and relatives, 32% to seek entertainment
Travel primarily by car, truck, or recreational vehicle: 75%
Take long trips: 5.3 nights
Take the longest pleasure trips of all age groups: 948 round-trip miles (avg.)
Age group most likely to purchase package tours
Account for 32% of visitors to historic sites
Account for 33% of visitors to cultural events
Least likely to use the Internet for travel planning and/or to make reserva​tions
Sources: The 55+ Traveler. (1995). Washington, D.C.: Travel Industry Association of America; Morrison, Alastair, Yang, Chung-Hui, O'Leary, Joseph T., and Nadkarni, Nanclini. (1994). A comparative study of cruise and land-based resort vacation travelers. In K.S. Chon, ed.. New frontiers in tourism research. Harper Woods, Ml: Society of Travel and Tourism Educators; Hsu, Cathy H.C., Cai, Liping A., and Morrison, Alastak. (1995). Relationships between socio-demographic variables, navel attitudes, and travel experiences. In K.S. Chon, ed.. New fron​tiers in tourism research. Harper Woods, ML Society of Travel and Tourism Educators. Travel Industry Association of America, Fast Facts, 1998.
tend to be sightseers, preferring package tours to cities with a wide variety of urban attractions. They do not like surprises nor the party scene and are vety concerned for their safety while they travel. The second segment are enthusias​tic participators, who tend to be younger, better-educated seniors, and they seek adventure and new experiences. They enjoy exploring on their own and mingling with the local population at destinations. The third segment of ma​ture travelers are family-focused, preferring travel that results in family time and interactions. They tend to be less affluent and less educated than the other two segments.1
Mature travelers are increasingly traveling with their families, at least on some of their trips. Because families are scattered across a country (or even around the globe), more and more families are using vacations as a time for family togetherness, including grandparents and other extended family mem​bers, on the trip. This emerging segment is called intergcnerational or multi-generational travel. These family groups tend to take vacations to destinations that offer a wide variety of activities so everyone, no matter their age, can find something exciting to do. Las Vegas, Hawaii, and cruises have proved to be popular destinations for these family "reunions."20
Special-Interest Travelers
Over the past 50 years, tourism has evolved as tourists have become more so​phisticated and more discriminating in their tastes and jealous of their limited free time. Originally, tourism was characterized by general-interest tourism (GIT). The destination and its variety of attractions were the most important components of the tourism product and the primary motivators for leisure travel. Today, more and more travelers are focusing their vacation attention on
