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Part 1         The Traveling Public and Tourism Promoters
Table 2.2     Psychocentric-Allocentric Personality Characteristics
Psifchocentrics/Dependables
Ai iocentnc /Ventu rers
Prefer familiar travel destinations Like commonplace activities
at destinations
Prefer relaxing sun-and-fun spots Prefer low activity levels Prefer driving to destinations Prefer heavy tourist accommodations, such as
hotel development, family-style restaurants,
and souvenir shops Prefer familiar rather than foreign featuring
a full schedule of activities atmospheres Prefer purchasing complete tour packages

Prefer non-" touristy" destinations
Enjoy discovering new destinations before others have visited them
Prefer unusual destinations
Prefer high activity levels
Prefer flying to destinations
Prefer services such as adequate to good accom​modations and food and few developed tourist attractions
Enjoy interacting with people from different cultures
Prefer tour arrangements that include basics (transportation and accommodations) and allow for considerable flexibility
Source: Plog, Stanley C. ("1974, February). Why destinations rise and fall in popularity. The Cornell Hotel & Restau​rant Administration Quarterly, pp. 55-58; Plog, Stanley C. (2002). The power of psych ((graphics and the concept of venturesomeness. Journal of Travel Research, 40, pp. 244-25 ].
seeking adventure through travel while dependables arc seeking the comforts of familiar surroundings in their tourism experiences.9 However, as the model shows, most travelers fall between these two extremes and would be classified as near-venturers, midcentrics, and near-dependables.
The venturer found at one extreme of Plog's continuum (see Figure 2.4) would be referred to by marketers as an "innovator." These innovators seek out new locations and activities before they are discovered by others. As more people become aware of these locations and activities, information about them
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figure 2.4     Psychographic positions of destinations.
