Part 1        The Traveling Public and Tourism Promoters
>- Sleeping shelters strategically located along the Appalachian Trail for overnight visitors.
Safety
>■ Reservation service provided at government-approved agencies or loca​tions.
*■ Cruise-ship lines providing medical facilities and doctors as part of their standard services.
>• Tour guide services provided in exotic or unfamiliar locations.
Belongingness
** Group tours with people having similar interests and/or backgrounds. >• Group recognition gained by belonging to frequent-user programs pro​vided by airlines, hotels, restaurants, and car rental companies. >• Trips made to explore one's ancestral roots.
Esteem
>■ Elite status in frequent-user programs such as gold, silver, or bronze "memberships."
*■ Incentive travel awards for superior company performance.
>* Flowers, champagne, and other tokens provided to guests in recogni​tion of special occasions.
Self-actualization
>
Educational tours and cruises.
>■ Trekking through Nepal, a personal challenge to one's physical limits.
>
Learning the language and culture before traveling to another country.
The hierarchy-of-needs model provides a good foundation as well as a brief glimpse into the fundamentals of motivation. Can you think of other exam​ples?
The Leisure Ladder Model
The leisure ladder model developed by Pearce7 is similar to Maslow's hierar​chy of needs, but it goes further by providing more detailed insights into spe​cific tourist behaviors. The leisure ladder model attempts to explain individual behaviors on the basis of stages in a tourist's life cycle. When you think about tourist life cycle stages, it may be helpful to remember that they are very simi​lar to the stages individuals experience in their working careers. Just as a per​son tentatively enters a career and eventually becomes more proficient and effective based on experience, so do tourists as they venture into leisure activi​ties.
According to Pearce, tourists move through a hierarchy (or series of steps) similar to the one depicted by Maslow. They must first take care of relaxation and bodily needs before they can move up to the successively higher rungs of stimulation, relationship, self-esteem and development, and fulfillment on the leisure ladder. Figure 2.3 shows an example of the various levels in this leisure ladder as applied in a theme park setting. Further attempts to understand and broadly describe the differing wants and needs of tourists have resulted in a widely used model developed by Stanley Plog.R'9
