Marketing to the Traveling Public
Chapter 2
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Figure 2.2     Maslow's hierarchy of needs.
To understand an individual's behavior, we begin at the bottom of the hi​erarchy and move upward. As each level of needs is satisfied, individuals move up to the next level of needs. At the lowest levels are basic physiological and safety needs. Basic physiological needs consist of food, water, clothing, shelter, and sleep. Next arc safety needs, which consist of protection, security, and the comfort we seek from familiar surroundings. In the advanced economies of developed countries such as Australia, Canada, Great Britain, Japan, and the United States, most consumers' lower-order physiological and safety needs have been met. Since these needs have been satisfied, they are no longer moti​vators. Individuals often strive to fulfill their higher-order needs through travel.
These higher-order needs include belongingness, esteem, and self-actual​ization. Belongingness needs include love, friendship, affiliation, and group ac​ceptance. Esteem needs include the desire for status, self-respect, and success. The highest level in Maslow's hierarchy of needs is self-actualization or the de​sire for self-fulfillment.
Travelers may be seeking to fulfill more than one need when they partici​pate in a tourism activity. Let's put the ideas in Maslow's hierarchy of needs into practice by looking at specific examples in the tourism industry.
Physiological
>■ Tour packages that offer frequent rest stops. >■ Easily accessible food outlets in theme parks-
